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Shell (German Title: Innovationsmanagement im Schneckenhaus). Lebensmittelzeitung, 59
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Zukunftspotenziale). Lebensmittelzeitung (8).
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Monograph
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Wissenschaft und Praxis.

Compilation of Articlesor Readings
Behnam, M. (2000). Lexikon fiir kleine und mittlere Unternefimen, Munich: Vahlen.
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Gilbert, D. U. & Behnam, M. (2006). Putting Discourse Ethics into Practice: The Case of
Multinational Corporations. In Thomas Bschorner (Ed.) Schriftenreihe fiir Wirtschafts- und
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35). Lohmar: Josef Eul.

Behnam, M. & Gilbert, D. (2002). Global Strategic Networks (Globale strategische Netzwerke). In
Ulrich Hommel, Thomas Knecht (Ed.) Wertorientiertes Start-Up Management. Grundlagen -
Instrumente - Strategien, (pp. 698-720). Munich: Vahlen.
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Gilbert, D., Behnam, M., & Schedel, I. (2006, August). /nvestigating Deficits in the Strategy
Process of Multinational Companies. Accepted for Academy of Management, Atlanta,
Georgia.
Gilbert, D., Behnam, M., & Schedel, 1. (2006, August). /mplementing Discourse Ethics in
Multinational Corporations. Accepted for Academy of Management, Atlanta, Georgia.



Gilbert, D.U. & Behnam, M. (2005, August). Strategy Processes in Multinational Companies:
Results of an Empirical Survey. Accepted for Academy of Management annual
conference, Honolulu, Hawaii.

Gilbert, D.U. & Behnam, M. (2005, August). Business Ethics in MNCs. Integrating Compliance and
Integrity through Discourse Ethics. Accepted for Academy of Management annual
conference, Honolulu, Hawaii.

Gilbert, D.U. & Behnam, M. (2005, July). Business Ethics in Multinational Corporations. A New
Approach to Balance Compliance and Integrity . Presented at Academy of International
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Gilbert, D.U. & Behnam, M. (2005, July). Strategic Management in German Multinational
Companies. Linking Strategy Process and Performance. Presented at Academy of
International Business, Quebec, Canada.

Behnam, M. & Rasche, A. (2005, May). A Conceptual Framework for Discussing the
Interrelatedness of Strategy Formation and Ethical Reflection. Presented at European
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Gilbert, D.U. & Behnam, M. (2005, March). An Underinvestigated Relationship: Strategy Process
and Performance in German Multinational Companies. Presented at Corporate Strategy -
Annual Conference, Koblenz, Germany.
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Ethics in Multinational Corporations. Presented at Australia-New Zealand International
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Knowledge Patterns — A Constructivist Perspective on Interaction and Communication.
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Companies. Presented at European International Business Academy, Copenhagen,
Denmark.
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Behnam, M., Gilbert, D. U., & Rasche, A. (2003, July). Assessing the Impact of Social Standards on
Compliance and Integrity-Management in International Companies. Presented at Academy
of International Business, Monterey, California.



Behnam, M., Gilbert, D. U., & Herzog, J. (2003, July). Real Option Valuation in International
Companies. Actors, Flexibility, and Structure from a Structuration Theory Perspective.
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Behnam, M. (2002, August). Stakeholders and Strategic Management - Developing an Instrument
for Involving External and Internal Stakeholders into the Processes of Strategic
Management. Presented at Academy of Management annual conference, Denver, Colorado.

Behnam, M. & Gilbert, D. U. (2002, February). A New Concept of Strategic Management for M-
Commerce Companies. Presented at National Business and Economics Society - Annual
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Enterprises. Results of an Empirical Study. Presented at Acdemy of International
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