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Belk (Ed.) Handbook of Qualitative Research Methods in Marketing. Edward Elgar Publishing.

Csaba, F. F. & Bengtsson, A. (2005). Rethinking Identity in Brand Management. In Jonathan
Schroeder and Miriam Salzer-Mérling (Ed.) Brand Culture. London: Routledge.

Cases
Bengtsson, A. & Ostberg, J. (2002). Quorn — Neither Fish, Flesh nor Fowl. In Michael Solomon,
Gary Bamossy and Sgren Askegaard (Ed.) Consumer Behaviour: A European Perspective,
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Bengtsson, A. & Venkatraman, M. (2007, July). Consuming Global Brandscapes as Home.
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Brands in Imperial China. Accepted for Association for Consumer Research, European
Conference, Milan, Italy.

Eckhardt, G. & Bengtsson, A. (2007, April). Pulling the White Rabbit out of the hat: Branding
advancements in imperial China. Presented at Thought Leaders International Conference
on Brand Management, Birmingham, Great Britain.

Bengtsson, A. & Firat, F. F. (2005, September). Brand Literacy: Consumers' Sense-Making of Brand
Management. Presented at Association for Consumer Research Conference, San Antonio,
Texas.

Bengtsson, A. & Servais, P. (2004, September). Co-branding and the Effects on Inter-
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Csaba, F.F. & Bengtsson, A. (2003, April). Rethinking Identity in Brand Management. Presented
at European Academy of Management Conference, Milan, Italy.
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Eckhardt, G. & Bengtsson, A. (2007, June). Pulling the White Rabbit Out of the Hat: Brand Co-
creation in Imperial China . Accepted for MSI Conference: Creating and Cultivating Brand
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Bengtsson, A. & Firat, F. (2007, March). Learning to Consume: Chinese Consumers and Brand
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Local
Bengtsson, A. & Venkatraman, M. (2007, March). The Global Brand's Meaning Mélange . Invited
presentation at Presentation given to faculty and doctoral students at University of Texas
Panamerican, Edinburg, Texas.



