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New Product Innovation Competition 2011

Submission Form 

Final Date of Submission: Friday, Dec. 2, 2011
For questions, please contact: Sushil Bhatia: sbhatia@suffolk.edu
NOTE: Submit completed forms at: www.suffolk.edu/newproduct  and e-mail a copy to sbhatia@suffolk.edu
	Innovator’s Information

	Last Name    
	
	First  
	
	M.I.  
	Date  

	Street Address     
	
	Apartment/Unit #    
	

	City     
	
	State
	
	ZIP
	

	Phone     
	
	E-mail Address
	
	Gender:   M  FORMCHECKBOX 
  F  FORMCHECKBOX 


	Signature     
	

	How did you hear about the competition?     

	Suffolk University Student   FORMCHECKBOX 
                     Suffolk  Alumnus   FORMCHECKBOX 
                       Not Affiliated with Suffolk   FORMCHECKBOX 
        
	

	Suffolk Students, fill out sections 1-6 below
	

	1. Student ID          
	2. Year of graduation
	
	
	
	

	3. Freshman  FORMCHECKBOX 
          Sophomore  FORMCHECKBOX 
          Junior  FORMCHECKBOX 
          Senior  FORMCHECKBOX 
          Graduate student  FORMCHECKBOX 

	
	

	4. Major/degree program           
	5. Suffolk School
	
	
	

	6. Professor’s name (if submitting as class project):                 
	

	Application Fee: Only Required for those NOT affiliated with Suffolk University

	Student, Not affiliated with Suffolk  $25  FORMCHECKBOX 
          Non-student, Not affiliated with Suffolk  $50  FORMCHECKBOX 
                       

	Payment options: 

Checks should be made out to: Suffolk University and mailed to: 

Sushil Bhatia

Sawyer Business School

Suffolk University

8 Ashburton Place

Boston, MA 02108

To pay online, please call Sushil Bhatia at: (508) 523-5014


NEW PRODUCT: CONCEPT 
1. Product Name:    
2. Product Description: Briefly Describe (in 25 words or less) what the product is.

3. Product Origin: How did you come up with the idea?

4. Patents: Would you like to know more about patent and other methods of protecting your new product idea? Yes   FORMCHECKBOX 
   No   FORMCHECKBOX 

5. Value Proposition: What is the product sale price? 

6. Function: Describe your product’s primary function as clearly as possible. What does it do? How does it do it? 

7. Principle Applications: Describe the principle applications of this product.

8. Additional Applications: List any other applications of this product. (Where else can it be used?)

AWARD CATEGORY
1) In what category/categories does you innovation fit?

 FORMCHECKBOX 
 Freshman Award 

 FORMCHECKBOX 
 Sophomore Award 

 FORMCHECKBOX 
 Junior Award 

 FORMCHECKBOX 
 Senior Award 

 FORMCHECKBOX 
 Graduate Award 

 FORMCHECKBOX 
 Alumni Award 

 FORMCHECKBOX 
 Bottom of the Pyramid Award* 

 FORMCHECKBOX 
 Urvashi Bhatia Green Product Award** 

*This category recognizes inexpensive and useful products designed to help the 4+ billion people who live on roughly two dollars per day.
**The Urvashi Bhatia Green Product Award is given to products that meet environmental needs. Winners may promote or incorporate recycling, reusing products, and saving energy and water.

2) If you are applying for the Green Product Award, please answer the following questions: 

a) Describe “green and sustainable” features and benefits of the product. 

b) Can your product be made from recycled raw materials?

c) Can the finished product, its packaging, and other components be recycled or reused?

d) How will your product benefit the environment?

e) Will you product save energy/water?

3) If you are applying for the Bottom of the Pyramid Award, please answer the following questions: 

a) Will the product be low cost enough to be affordable by very-low-income ($2 per day) people at the bottom of the pyramid?

b) How will the product reach them?

c) Will it be easy to use by semi-literate/semi-skilled end users?

d) Describe special features of the product that makes it suitable for this category.

e) Are there any shelf life and storage condition requirements? (For instance, some end users might be living in hot, humid, dusty conditions.)

f) In which countries would your product be the most useful? (USA, India, Brazil, African countries etc.)

nEW PRODUCT: COmpetitive advantage
1. Competitors: List your product’s competitors by manufacturer, brand name, and model number. 

2. Advantage: Describe how your product improves upon competitive products or technologies, and explain how your product is unique compared to the competition’s product.

nEW PRODUCT: FEASABILITY
1. Launching: Briefly describe “what will it take to launch the product.”

2. Risk/Rewards: Briefly describe the risks and rewards of implementation and execution. (Production, marketing, sales etc.)

nEW PRODUCT: SUMMARY
1. Why will your product will be successful in the market?
2. Why is it important to have this product? 

3. What benefits will it provide? 
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4. Attachments: Are any attachments provided with this submission form? Please check.

 FORMCHECKBOX 
 Drawings 

 FORMCHECKBOX 
 Sketches 

 FORMCHECKBOX 
 Photographs 

 FORMCHECKBOX 
 Any other information
	aDDITIONAL team members:

Please provide information for other team members (if any). Attach additional sheets as needed.

	Last Name    
	
	First  
	
	M.I.  
	Date  

	Street Address     
	
	Apartment/Unit #    
	

	City     
	
	State
	
	ZIP
	

	Phone     
	
	E-mail Address
	
	Gender:   M  FORMCHECKBOX 
  F  FORMCHECKBOX 


	Signature     
	

	How did you hear about the competition?     

	Suffolk University Student   FORMCHECKBOX 
                     Suffolk  Alumnus   FORMCHECKBOX 
                       Not Affiliated with Suffolk   FORMCHECKBOX 
        
	

	Suffolk Students, fill out sections 1-6 below
	

	7. Student ID          
	8. Year of graduation
	
	
	
	

	9. Freshman  FORMCHECKBOX 
          Sophomore  FORMCHECKBOX 
          Junior  FORMCHECKBOX 
          Senior  FORMCHECKBOX 
          Graduate student  FORMCHECKBOX 

	
	

	10. Major/degree program           
	11. Suffolk School
	
	
	

	12. Professor’s name (if submitting as class project):                 
	

	Application Fee: Only Required for those NOT affiliated with Suffolk University

	Student, Not affiliated with Suffolk  $25  FORMCHECKBOX 
          Non-student, Not affiliated with Suffolk  $50  FORMCHECKBOX 
                       

	Payment options: 

Checks can be made out to Suffolk University and mailed to: 

Sushil Bhatia

Sawyer Business School

Suffolk University

8 Ashburton Place

Boston, MA 02108

To pay online, please call Sushil Bhatia at: (508) 523-5014
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